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IBM SPSS Statistics 18 themesIBM SPSS Statistics 18 themes

• New Automation and Innovation
• Applying innovation and automation to address traditionally 

manual, time consuming steps in the analytical process

• New Analysis and ReportingNew Analysis and Reporting 
• Introducing new analytical and report creation functionality for 

statisticians and non-statisticians

• Improved Technology and Architecture
• Improved performance, new platform availability, and changes 

behind the scenes to enhance usability by IBM SPSS Statistics’ 
broad user base
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New Automation and Innovation UnderstandNew Automation and Innovation
IBM SPSS Direct Marketing

New interfaces and output for use 
b Di t M k ti f i l

Understand

by Direct Marketing professionals 
PASW EZ RFM moves to IBM 
SPSS Direct Marketing
Cluster Analysis for segmentingCluster Analysis for segmenting 
customers
Contact Profiles
Propensity to PurchasePropensity to Purchase 
Control Package Test to see 
which offer works best
Postal Code Response to identifyPostal Code Response to identify 
top postal codes
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New Automation and InnovationNew Automation and Innovation
Automated Data 
PreparationPreparation

Automates tedious and 
repetitive data preparation 
tasks such astasks such as 
transforming data
Delivers recommendations
Allow advanced users toAllow advanced users to 
drill in for examination and 
customization of activity 
undertaken

© 2009  IBM Corporation© 2009 SPSS Inc.© 2009 SPSS Inc. 5



New Non-Parametric TestsNew Non Parametric Tests

• One sample Wilcoxon• One-sample Wilcoxon

• One-sample confidence 
intervals

• Related-samples

• Hodges-Lehman 

• Pairwise step-down 
multiple comparisons

• Jonckheere-TerpstraJonckheere Terpstra
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Improved Display of Large Pivot TablesImproved Display of Large Pivot Tables

• Navigate 
huge pivot 
tables

• ScrollScroll 
smoothly
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Improved Custom Dialog BuilderImproved Custom Dialog Builder

• List box 
control

• Dynamically 
populated

N di• New radio 
buttons
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Custom Tables EnhancementsCustom Tables Enhancements

• Computed 
Categories

• Integrated 
significance

/PCOMPUTE &cat1 = EXPR([1]+[2])
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Improved Technology and ArchitectureImproved Technology and Architecture
Enhanced Model Viewer
Interactive visualizations for Two-Step Cluster

Viewers for Automated Data Preparation results
Viewers for Nonparametric Statistics
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New Analysis and ReportingNew Analysis and Reporting
IBM SPSS Bootstrapping

Estimates the sampling 
distribution of an estimator 
by re-sampling with 

l treplacement.
Derives estimates of 
standard errors and 

fid i t l fconfidence intervals of a 
population parameter like 
a mean, median, 
proportion odds ratioproportion, odds ratio, 
correlation coefficient or 
regression coefficient.
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Bootstrapping ProceduresBootstrapping Procedures
IBM SPSS Statistics Base IBM SPSS Advanced Statistics IBM SPSS Regression

Frequencies GLM Multivariate Binary Logistic Regression 

Descriptives 

Crosstabs 

Means 

One-Sample T Test

Linear Mixed Models 

Generalized Linear Models and 
Generalized Estimating Equations 

Cox Regression

Multinomial Logistic Regression 

One Sample T Test 

Independent-Samples T Test 

Paired-Samples T Test 

One-Way ANOVA 

GLM Univariate 

Bivariate Correlations 

Partial Correlations 

Linear Regression g

Ordinal Regression 

Discriminant Analysis
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Bootstrapping ProceduresBootstrapping Procedures

Several 
Random 
SamplesSamples

95% Confidence 
Interval
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RecapRecap

• What you’ll find in the new IBM SPSS Statistics 18
• New Automation and Innovation

• Auto Data Preparation
• New Analysis and Reporting 

• Bootstrapping and Enhanced Tables
• Improved Technology and Architecture• Improved Technology and Architecture
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SPSS, an IBM CompanySPSS, an IBM Company

• SPSS Inc. became a part of IBM Corporation on October 2, 2009.   
• Account management and support infrastructure will be at the forefront of our focus• Account management and support infrastructure will be at the forefront of our focus 

and we will continue to honor our outstanding commitments and contracts. 
• We are firmly committed to: 

• Growing our long standing relationship with academia and the universities, professors, 
students and researchers who rely on our technology to help create a better future. y gy p

• Making the best technology tools and resources available to the academic community. 
• We will continue to communicate with you as new information becomes available.
• We want to hear from you:  We are looking for innovative ideas to grow our 

relationship with you, both in use of technology and the ease of use in using our p y gy g
software.

• Please visit http://www.spss.com/ibm-announce/ for updates and FAQs or contact 
your account representative to discuss any concerns you may have.
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Thank youThank you

• Contacting sales
• sales@spss.co.uk

• 0845 345 0935 

• IBM SPSS Statistics 18 available for direct purchase 
and download from https://store.spss.co.uk

• Online training available for new features available at 
http://training.spss.co.uk/
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